
t h e  f o u r t h  a n n u a l

Townvibe has organized The Green Awards 
to recognize businesses, non-profits, and 
individ uals that are leading the local fight to 
protect the environment while also creating a 
sustainable social and economic community.

green
awards

and the winners are ...

Sharon Prince  is co-founder 
of Grace Farms Foundation, in 
New Canaan, whose mission is to 
enhance lives through engagement 
with nature, arts, justice, commu-
nity, and faith. Prince spearheaded 
the vision for Grace Farms and its 
River building, designed by the 
Pritzker Prize–winning firm SANAA, 
awarded TownVibe’s 2016 Green 
Award. Formerly the U.S. president 
of 66°North, she serves on the 
board of Next Generation Nepal.

Virginia P’an  is a successful 
entrepreneur and winner of a 2016 
Green Award. P’an is founder of 
Yumi EcoSolutions, which has a 
very simple mission: to replace 
plastics with sustainable natural 
products. “Plastics account for 25 
percent of all solid waste in our 
landfills,” says P’an, who started 
her housewares and table-top 
products business in 2010.

Geoffrey Morris  is editor-in-
chief and publisher of TownVibe and 
its six publications and digital prop-
erties. He is a veteran of the maga-
zine business—he was executive 
editor at National Review, senior 
editor at Reader’s Digest, and an 
editor at MBA Jungle. He has writ-
ten and edited hundreds of articles, 
book reviews, and editorials, and his 
work has been nominated for two 
National Magazine Awards. 

The Green Awards will be presented March 9 at 
a reception and ceremony at Hotel Zero Degrees.  
For tickets, visit  : townvibe.com/greenevent

Aspetuck 
Land Trust Heineken  

USA Scott 
Thompson
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Time in 
a Bottle

Aspetuck 
Land Trust 

F
ounded in 1966, Aspetuck Land 
Trust has maintained its mission: 
to preserve and conserve open 
space for the benefit and education 
of the public. Facing continuous 
pressure from land developers and 
limited financial resources, this 
member-supported non-profit has 

labored hard toward its goal of preserving the open 
space in Fairfield County. 

In 2016, its 50th-anniversary year, Aspetuck Land 
Trust preserved nearly 30 acres of green space. Like 
the rest of the group's conserved open space, it is free 
from commercial or residential development forever. 
now, as a result of its ongoing efforts, the total amount 
of green space preserved by Aspetuck Land Trust in 
Westport, Weston, Fairfield, easton, Wilton, Red-
ding, and Bridgeport exceeds 1,700 acres—about three 
square miles. This open space provides a safe refuge for 
more than 500 species of mammals, birds, amphibians, 
insects and plants, and is actively managed by the trust 
to ensure their protection. 

Land stewardship, or the work the organization does 
to improve wildlife green-space habitats, is also a vital 
part of the trust's mission. Says Aspetuck Land Trust 
steward Jacquie Littlejohn: “It’s not just important to 
preserve land, but it’s important to properly manage 

Aspetuck Land Trust at 50 Years

the land.” examples of this in 2016 alone include com-
pleting a three-year project to restore Saugatuck River 
salt marshes, creating a Monarch Butterfly Waystation 
at the Sasqua Wildflower Preserve, and assisting the 
LeGallienne Bird Sanctuary to return the land to its 
former glory as a haven for birds. The organization also 
spent nearly $68,000 on property maintenance at its 45 
trailed nature preserves featuring more than 40 miles of 
hiking trails maintained for the public.

ultimately, this green space becomes a perceptible 
measure of the land trust’s ongoing success sustaining 
the quality of life in Connecticut. 

In the words of one participant in a recent land-trust 
member survey, “Aspetuck Land Trust provides an oasis 
for my soul—a connection to the earth, peace and 
calm in well cared for and maintained spaces.” With its 
monumental impact on preserving natural beauty in an 
increasingly concrete world, Aspetuck Land Trust is an 
invaluable ally to the earth and its inhabitants in our 
corner of the planet.

B y  M a l l o r y  J e n n e s

Curb appeal
Curbside Compost founders Nick and Erica Skeadas have 

a mission to reduce the amount of incinerated waste by 25 

percent in the state of Connecticut. They also believe that 

one of the greatest investments we as a community can 

make is into our soil. Currently, Curbside Compost, one of 

the few curbside food-scrap recycling programs around, 

diverts from incineration and to composting more than 

3,000 pounds of waste per month. The Curbside Com-

post program, which the couple started in 2016, reduces 

the use of plastic bags, creates natural compost, and de-

creases energy needed to incinerate food. “It also helps the 

state reach its recycling goal of 58 percent by 2024,” says 

Lorena Seidel, who nominated the Ridgefield-based busi-

ness for a Green Award. (The judges awarded it an Honor-

able Mention.) “In its first year, Curbside Compost will have 

recycled more than 21,000 pounds of food. What's more, 

the couple also embrace a zero-waste household, where 

their home purchases and lifestyle decisions are driven by 

the need to live a simple, loving and compassionate life."   

—Geoffrey Morris

Category 1 )   P r o v i d i n g  G r e e n  G o o d s  o r  S e r v i c e s
Honorable 

Mention
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Bottoms Up!

Heineken  
USA 

Heineken uSA’s environmental innovations  //   B y  J e n n i f e r  M o o r e  s t a h l k r a n t z

G
RAB A CHILLed HeIneken,  
pop the cap, and take a long draw.  
That green bottle is a symbol of the 
upscale taste that many beer lovers ap-
preciate, but it has also come to  
represent a company that leads its  
peers in green business practices. 

Heineken, the world’s third-largest 
brewer, has a history that dates back to 1864 when the company 
was established in Amsterdam, and by 1933, the green bottles be-
gan arriving on American shores. Heineken uSA was established 
in 1995 and has since developed Brewing a Better World, an 
impressive campaign that focuses on environmental sustainability, 
responsible citizens, and building inclusive communities. It has 
been named a 2017 Green Award winner for its accomplishments.

According to industry figures, fewer than 50 percent of glass 
bottles are recycled. With responsibility for producing millions 
of bottles per year, Heineken uSA thought recycling rates 
should be drastically increased and went looking for a solu-
tion. “We found The Recycling Partnership and determined it 
was the premiere group and our best fit for curbside recycling,” 
says dayna Adelman, corporate social-responsibility director at 
Heineken uSA’s headquarters in White Plains. TRP, a national 
recycling non-profit that works to improve residential recycling, 
collaborates with its brand ambassadors to reach out to educate 
consumers and raise the bar on recycling. Heineken uSA, the 
first alcohol-brand coalition member, not only funded a 2016 
study on increasing the recyclability of glass but also sponsored 
some fun and games.

At soccer’s International Champions Cup here in the States 

Category 2 )   e m p l o y i n g  G r e e n  P r a c t i c e s

Sol SurVIVor 
Heineken USA has 
reduced the carbon 
emissions required 
to import its Mexican 
beers into the U.S. by 
29 percent. 
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last year, Heineken uSA teamed up with TRP to “challenge consumers to 
represent their clubs by placing their recyclables in specially marked bins 
in our beer garden,” explains Adelman. “Sensors on each container tracked 
the total amount of bottles and cans recycled, and which team was in the 
lead. Supporters of A.C. Milan, Bayern Munich, Chelsea Football Club, 
and Real Madrid had the opportunity to score points against their rival 
fans by recycling the most products on behalf of their team.” 

How does Heineken uSA’s outreach help with residential recycling 
closer to home? “one of our priorities is consumer engagement. Recy-
cling rules differ from one municipality to the next,” Adelman says. “So 
in our efforts to make consumers recycling champions, we have to help 
them become informed about local policies.” To that end, the company 
is looking to make recycling a key element of its 2017 annual day of giv-
ing in Westchester. 

Recycling is just one aspect of the company’s environmental sustainabil-
ity efforts. Another is reducing the company’s carbon footprint. In 2010, 
the dutch beer giant bought a Mexican portfolio of beers—brands such as 
dos equis, Tecate, and Sol—from south of the border. The popularity of 
these brands led to an increase in transportation—trucking from Mexico to 
the u.S., which led to greater Co2 emissions. After completing a study on 
transportation options, Heineken uSA determined that sea-based trans-
portation would result in a savings of more than 10,000 tons of Co2 per 
year—a 29-percent decrease! A happy bonus was that an environmentally 
beneficial change was also better for customers—95 percent of deliveries 
arrived on time after the change, versus 89 percent beforehand. 

Finally, Heineken uSA took a look at its packaging, which is the largest 
component of the company’s carbon footprint. “not only do packaging 
materials and processing lead to carbon emission,” Adelman explains, “but 
they also cause greater stress on natural resources and increase waste.” 
Heineken uSA has managed to reduce the impact of its packaging by 
identifying areas for light-weighting its secondary packaging (the card-
board carriers), which will reduce its carbon emissions and waste without 
compromising quality. But Adelman says there’s still a lot of room for 
improvement, adding, “As someone who imports into the market, it’s our 
responsibility to recycle.”

A FULL HOUSE  In the 
1960s, Heineken pio-
neered upcycling—using 
its own discarded bottles 
to build what it 
called a wOBO 
House. 

used bottles of beer in the wall 
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Shine the light
BOEHRINGER INGELHEIM is one of the largest pharmaceutical companies in the world, with nearly 50,000 em-

ployees globally. Based in Germany, its U.S. headquarters is in Ridgefield, Connecticut. Among its many initia-

tives in the U.S, Boehringer Ingelheim has instituted a company goal to reduce greenhouse-gas emissions by 

20 percent by 2020. The company’s Ridgefield campus is accomplishing this commitment to the environment 

by closely coordinating its efforts with Eversource, its energy provider, to take advantage of various energy-ef-

ficiency solutions. The partnership has led to the development of 11 energy-efficiency measures that have a 

lifetime electric reduction of more than 5.5 million kilowatt-hours.

More specifically, the company has established lighting goals to coincide with Eversource programs in order to 

maximize energy savings by instructing lighting designers to reach 30-percent efficiency above code. This effort 

has led to increased energy savings and better internal coordination, and has inspired lighting designers to get 

creative—not just increasing efficiency but improving how parking areas and garages look and feel. BI has been 

open-minded to various discussions pertaining to energy efficiency, which has led to new partnerships with local 

engineering firms as a way to improve insulation to reduce heat loss. It is expected that these improvements will 

represent a dramatic lifetime savings in natural gas.

“Boehringer Ingelheim is deeply commitment to our environment and community and has created a number 

of initiatives to reduce energy consumption,” says Chris Grail, Regional Head for Infrastructure, Safety & Envi-

ronment and Engineering. “We are pleased with our progress and are conscientiously working toward additional 

energy savings and preserving natural resources.”    —heather BorBeau

Honorable 
Mentions

Honorable 
Mention
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Passion  
Fueled  
by Clean  
Energy 

S
cott Thompson wants you to go green 
as soon as possible—and start with 
your home: “Get a home-energy audit 
and look into going solar. Also, next 
time you are car shopping, look at 
electric vehicles. Going green will 
almost always save money, too.” 
Thompson’s enthusiasm for all things 

“clean energy” is fueled by his devotion to the Clean 
energy Task Force (CeTF), a group under the auspices 
of the Town of Fairfield that he has chaired for the 
past four years. The CeTF supports and encourages 
the Fairfield town government to “go green,” and in 
2014, Thompson led the development of Fairfield’s 
Clean energy Action Plan.

A native of Connecticut, Thompson was born in 
Stamford but moved to Fairfield with his wife and 
two young children in 2005. “My love of nature 
was fostered by my parents. We spent a lot of time 
camping and being outdoors,” says Thompson. “My 
environmentalism started to move to the next level 
in college through a simple act of joining the Sierra 
Club, which is one of the nation’s most promi-
nent environmental organizations.” With a civil-
engineering degree from uConn and a master’s in 
environmental engineering from Stanford, Thomp-
son’s expertise is vital in his day job as a registered 

professional engineer and vice president of Louis 
Berger—a $1-billion global professional-services cor-
poration that helps clients solve complex infrastruc-
ture and development challenges. In his spare time 
Thompson is leading the CeTF and teaching. “I am 
especially proud of speaking to our students in the 
Fairfield Public Schools,” 
he explains. “Last year, I 
gave clean-energy presen-
tations in the elementary 
and high schools.” He 
also teaches two classes 
through the Fairfield 
Continuing ed program: Introduction to electric 
Vehicles and Going Green: Beyond Recycling. 

Lately, Thompson says he is asked about what he 
thinks of our new presidential administration and 
if he is concerned about the potential policies with 
respect to clean energy. He says, “Although there is 
cause for concern with the changing political land-

Scott 
Thompson

2,000 town residents have  
gotten home-energy audits 
and 350 have gone solar 

Scott Thompson's singular mission

B y  r o B i n  h .  P h i l l i P s 

scape, I have witnessed that the 
political rhetoric has mobilized 
people to take positive environ-
mental actions, and I am really 
optimistic about the good things 
that can happen from this moti-
vation level.” 

Whenever you meet anyone 
working in the green space in 
Fairfield County, Thompson’s 
name invariably comes up. This 
isn’t surprising since he and 
his team have much success 
to brag about. under Thomp-
son’s watch, more than 2,000 
Fairfield residents have gotten 
home-energy audits, about 350 
Fairfield residents have gone so-
lar, and Fairfield now has over 
50 electric vehicles registered 
and over a dozen public eV 
charging stations. That’s just 
a snapshot of the work he and 
the CeTF are doing—and these 
successes can inspire other 
towns to follow his lead.

What can we expect from 
Thompson and the Clean energy 
Task Force going forward? “We 
are developing a sustainabil-
ity plan, which will address all 
aspects of going green, above 
and beyond clean energy,” says 
Thompson. Also on the agenda 
are solar carport proposals for the 
two town high schools, a clean-
energy tour, and a plan for a new 
residential solar program. 

What keeps Thompson 
motivated? “My passion for 
environmental causes is driven 
by a deep belief that I am here 
on this earth to serve and to be 
a steward of the earth for future 
generations.”

Category 3 )   A n  I n d i v i d u a l  e f f o r t

GettInG It Done 
Scott Thompson has 
been driving an increase 
in energy audits, solar 
installations, and  
electric vehicles.  

         Like us. You'll love it.
facebook.com/townvibe
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Seasonal &  
Sustainable
Sweet Earth Co. founder 
Xenia D’Ambrosi recently 
expanded her practice of 
cultivating local and sustain-
ably grown food to include 
flowers. “It’s a natural exten-
sion of what I do,” says the 
busy Pound Ridge, New 
York, landscape designer. 
“I’m taking my land and 
making it more productive 
and biodiverse by grow-
ing flowers in a sustainable 
way.” D’Ambrosi notes that 
almost 80 percent of the 
commercial flower supply 
comes from outside of the 
U.S., grown in synthetic, 
non-sustainable environ-
ments. “Similar to slow food, 
the slow-flower movement 
is about making a conscious 
choice to actively support 
local, sustainably grown 
flowers." The Sweet Earth 
Flower & Herb CSA works 
the same way as a vege-
table-farm CSA. Members 
pay upfront to offset the 
seed and planting expenses 
and then get weekly bou-
quets of flowers and herbs 
nurtured with biodiversity 
and sustainable practices. 
sweetearthco.com

—Jennifer stahlkrantz

Honorable 
Mention

44  //  GREEN AWARDS  March/April 2017

Alfred Sisley 
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The exhibition was organized by 
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Alfred Sisley (1839–1899): 

Impressionist Master 
Now on view.

fairfield.edu/museum

Bellarmine Hall Galleries
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Yes, Your Honor

Bedford 2020
A past Green Award winner, 
who have been successful in 
promoting a community-wide 
effort to reduce greenhouse 
emissions and to create a sus-
tainable community that con-
serves its natural resources. 

Boehringer Ingelheim
Continually accomplishing 
its commitment to reduce 
greenhouse-gas emissions by 
20 percent by 2020 by taking 
advantage of various energy-ef-
ficiency solutions. See page 40. 

Curbside Compost
Operators Nick and Erica 
Skeadas left their careers and 
have committed to reducing 
the amount of incinerated 
waste and delivering clean soil 
through their green service. 
See page 35. 

eco lustre
Relentless in its support of 
recycled metals and other 
recycled, up-cycled, and 
sustainable materials used in 
jewelry production as well as 
working to raise awareness in 
the media.

the Green Spot
The garden center has become 
a community gathering place 
working with local people 
throughout the area to offer 
green innovative thinking as 
well as providing organic and 
natural services. 

Mary Hogue
A Master Gardener who has 
installed countless gardens 
and who has become a Master 
Composter—teaching the art 
to many others. She is also on 
several committees that help 
protect forests, wetlands, and 
other parts of the environment.

Mill River Wetland Committee
For 50 years, the committee 
has advocated for, educated 
about, and engaged the com-
munity in the importance of 
a healthy watershed and river 
basin system and has grown to 
more than 400 volunteers. 

MowGreen
MowGreen reduces air and 
water pollution caused by 
gasoline and chemical based 
lawn care, as a carbon neutral 
company, focused on sustain-
able lawn-care services and 
technologies.

Planet fuel
It is committed to its organic 
products as well as leverag-
ing its successful business 
to support and further 
environmental causes and 
establishing the Planet Fuel 
Charitable Fund.

Sweet earth Co.
Exemplifies the application of 
green-living principles in an 
organization by encompass-
ing the full gamut of services 
that support the evolving 
culture of mindfulness as it 
pertains to our relationship 
with the land. See profile on 
page 44.

Wilton Go Green
For the past seven years, 
Wilton Go Green has com-
mitted to driving meaningful 
and measurable change in 
sustainable-living strategies 
by building awareness and 
educating all sectors of the 
community. A true leader in 
its category and an inspiration 
to other towns. 

—Britta nordstroM

of the dozens of nominations, the judges selected those who deserve special recognition for their efforts  

Honorable 
Mentions

Breathe new life  
into your outdoor lifestyle.

TM

Transform your outdoor area with everything from 
outdoor kitchens and pergolas, to fence, gates, shower 

enclosures, and much more. Our structures are crafted in 
low maintenance AZEK, an advanced vinyl material that 

looks just like natural wood. To schedule a free design 
consultation, call 800-343-6948 or  

visit walpoleoutdoors.com

Ridgefield, Stamford and Westport  CT
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Free Opening Reception
Sunday, March 5

2 to 5 pm

Meet the artists. Participate in family 

art-making activities. Take a tour.

258 Main Street 
Ridgefield, CT 06877 
aldrichart.org

Join
 Us!

 

Beth Campbell
Suzanne McClelland
William Powhida
Kay Rosen

New Exhibitions Opening March 5

Past  
Green award  

Winners

2016
Bedford 2020
Bedford 2020 is dedicated 
to reducing this town’s car-
bon footprint while creating 
a sustainable, environmen-
tally responsible community 
through different waste-
eliminating strategies and 
community education. 

Yumi eco Solutions
Dedicated to replacing plas-
tic materials with sustain-
able natural products. Yumi 
has developed product lines 
that are made out of bio-
degradable, compostable, 
and renewable materials and 
have created a new mar-
ket that will have a positive 
global impact.  

Grace farms foundation
Following its mantra “sit 
lightly on the land,” Grace 
Farms has encompassed 
several green practices 
that inspire the commu-
nity. Grace Farms is LEED 
certified with geothermal 
heating and cooling, low-
iron insulated windows, 
and other high-efficiency 
internal systems. 

Captain Compost
Dan Delventhal is devoted 
to improving the way we 
look at our environment, 
pollution, and consump-
tion. He has developed a 
gasoline-free law service as 
well as composting every-
thing in his home. >
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2015
Sustainable Westchester
The organization allows 
communities to share ideas 
and services that lead to 
important sustainability-
related opportunities. 

Western CT State University
WCSU has invested more 
than $450,000 in its largest 
residence hall, resulting in a 
reduction in energy use.

Daphne Dixon
Her Live Green CT has 
produced 200 sustainabil-
ity events, educated over 
15,000 people, and orga-
nized 50 panel discussions. 

2014
CowPots
This business is devoted to 
turning manure into odorless, 
biodegradable seedling con-
tainers that allow for unre-
stricted root growth, creating 
stronger, healthier plants. 

Greening our Children
Chronic diseases caused 
by the environment are 
now the leading public 
health concern, which is 
why Greening Our Children 
educates the community on 
how to build a green com-
munity and how to avoid 
environmental toxins.

Roni Widmer
Owner of Jelly Hill Farm, 
Widmer has now begun 
running weekly camps for 
elementary-aged kids that 
teach them about growing 
vegetables, caring for ani-
mals, and engaging in small 
acts with environmental 
purpose.—Britta nordstroM

green awards
reception & ceremony

GET YOUR TICKETS NOw

› Thursday, March 9, 6 pm
› the all-new Hotel Zero Degrees,  in Danbury
› $50/person townvibe.com/greenevent


